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- What We Built

A COMPLETE PRIVATE LABEL E-COMMERCE GROWTH SYSTEM.
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Pure Himalayan Shilajit |

TRUST-BUILDING

PRODUCT
EDUCATION

85 Essentia| Minerals |2 M
1.8 & 2"% P (9)

Around 20% Fulvie Acid
Packed with B5+ Trace Mineralg

onth Supply

Third-party lab-tested Gmp Certified
ISO Certified, FDA Registerag

Boosts stamina, testosterone & energy
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~ Creative Strate oy

HOW WE BUILT WINNING ANGLES FOR A PRIVATE LABEL HEALTH BRAND.
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ANGLE RESEARCH INFLUENCER COLLABS DVC SHOOTS
Tested different health, Used creators and Produced direct response
energy, stamina, and collaborations to build video creatives and e
trust angles. relatability. product visuals.
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CONTENT
ECOSYSTEM

Supported paid ads with
strong organic-style
content.

CREATIVE TESTING

Tested multiple hooks,
formats, and messages.
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Madvert Labs worked deeply on creative strategy
to identify what angle works and what does not.
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